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In Media Studies we assess and analyse a range of media products across the worlds of radio, film, 
television, advertising, new media and print.  We look at the typical codes and conventions used in the 
media to entertain and inform us, we investigate the larger businesses responsible for giving us our daily 
media fix and the nature of media consumption by different audiences. We also look at how individuals and 
groups are represented and how people create their own identity through the media. In addition to this we 
look at the theories that explain the ways in which the media influences an audience and that challenge the 
current ideas we have in society. 
An exciting area of the course shows us how the media manipulates its audience through the use of 
particular kinds of language and we learn to use those tools ourselves in producing our own media products 
in response to a set brief by the exam board in the way that would happen in a real media environment. 

 
Course Description 
The Eduqas A-level in Media Studies offers a broad, engaging and stimulating course of study which 
demonstrates appreciation and critical understanding of the media and its role both historically and 
currently.  It aims to develop an understanding of the dynamic and changing relationships between media 
forms, products, and industries, and encourages students to gain a greater understanding of the global 
nature of the media.  The course allows students to apply theoretical knowledge and subject specific 
terminology, and to analyse and compare media products and the contexts in which they are produced and 
consumed.  The topics studied allow students to make informed arguments, reach substantiated 
judgements and draw conclusions about media issues, as well as engage in critical debate about academic 
theories used in Media Studies. 
 

Component 1:  Media Products, Industries and Audiences – written exam  
This unit consists of two sections and assesses knowledge and understanding of media language, 
representation, media industries, audiences and media contexts. 
Section A – Analysing and Media Language and Representation 
Section B – Understanding Media Industries and Audiences 
 
Component 2:  Media Forms and Products in Depth – written exam 
This unit consists of three sections and assesses knowledge and understanding of media language, 
representation, media industries, audiences and media contexts.  
Section A – Television in the Global Age 
Section B – Magazines: Mainstream and Alternative Media 
Section C – Media in the Online Age 
 
Component 3:  Cross-Media Production – non-exam assessment 
A media production, including individual research and planning, created in response to a choice of 
briefs set by WJEC, and applying knowledge and understanding of key concepts. 

 
Progression 
A-level Media Studies is a valuable platform for a range of options at university and for future careers.  It 
will prepare students for courses and then future careers in Media Theory, Journalism, Advertising and 
Marketing, Film & Television Production and Public Relations.   It will also give students valuable technical 
experience in using a range of visual medium such as digital manipulation of moving and still image, 
website creation and journalistic experience. 
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